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A Strategic Management plan is a process that has for a long time enabled various industries to utilize their resources towards the achievement of the set goals. Management plans acted as the blueprint of the right direction for most industries. Modernization of the marketing sector has come with myriad trends aimed at informing the future marketing directions of most companies. The new technology, new audience, and even entirely new behaviours have so far altered the marketing system. The technological practices coupled with increased social media marketing and more focus on the customer’s experience has coined a new phrase in the marketing sector. Companies have therefore adopted the phrase: right-time marketing in the place of real-time marketing. This paper will attempt to explore the top new trends in the marketing sector. Such trends like influencer marketing, augmented reality and artificial intelligence will be expounded in the attempt to informing refined future marketing trends in the industrial sector. 
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